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PROGRAMME FEATURES

As thefirstofits type in Hong Kong since 1998, the MACNM programme
offers courses on latest human communication theories and cutting-
edge new mediatechnologies. Students spend one year (i.e., two semesters)
ortwoyears (i.e., four semesters and one summer) under the part-time mode
to complete the study. While local students can opt for either part-time or
full-time mode, non-local students are admitted into the full-time mode.
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ENTRANCE REQUIREMENTS

To be eligible for admission, applicant must:

* hold a Bachelor’s degree in journalism, communication, media
studies, media design, media management, advertising, public
relations, marketing, and information science from a recognized
university or other equivalent qualifications; or

» the undergraduate programme that the student graduated from in-
cludes a minor in communication related areas of studies

Applicants without a major or a minor in communication related areas
of studies must have the basic knowledge about media and communi-
cation through coursework and an internship in communication related
areas for at least three months. Substantive working experience in
communication related areas such as a full-time job in a communication
related position for at least one year will satisfy the requirement for the
basic knowledge about communication.

Applicants whose entrance qualification is obtained from an institution
where the medium of instruction is not English should also fulfill the
following minimum English proficiency requirement:

* TOEFL score of 79 (internet-based test); or
»  Opverall band score of 6.5 in International English Language Testing
System (IELTS); or
*  Score 450 in the new College English Test (CET6) of Chinese
mainland or a pass in the old CET-6 test; or
*  Other equivalent qualifications

CAREER PROSPECTS

HTTP: Harmonizing Theory, Technology

Training students for diverse careers, such as:

- New media strategists - I'T content designers
- e-Marketing directors - Online journalists

- Corporate communication specialists

- Government/public affairs officers

- e-Relationship managers

- Communication database managers

- Interactive advertising professionals

Programme Structure
(27 Credits Required)
A. Programme Core Courses - 12 credit units

¢ Communication Fundamentals

* Internet Communication

* Research Methods for Communication and New
Media

» Capstone Project

B. Stream Compulsory Courses - 9 credit units

1. Digital Media Stream

* Global Media in the Digital Era

* Policy and Regulations of New Media
* Multimedia Communication

2. Media Data Analytic Stream

* Media Data Analytics

* Social Network Analysis for Communication
* Social Media Data Acquisition and Processing

C. Stream Electives - 6 credit units

* The offer of a stream is contingent on the availability of teaching
and minimum number of students. In case a stream cannot be offered for
an academic year, the Digital Media Stream will be the default stream.
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Programme Leader: Prof. SUN Ye
PROGRAMME FEATURES

he MAIMC programme incorporates marketing, public relations, ad-

vertising, and new media in response to the needs by organizations
that increasingly demand for professional integrated marketing commu-
nicators. IT prepares marketing communication professionals for an en-
vironment of media convergence and globalization.

By emphasizing analytical approach, rigorous research, creative and
compelling content development and emerging technologies, we pro-
vide our students with the skills, knowledge and experience they need
to meet today’s marketing challenges with creativity and innovation.
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ENTRANCE REQUIREMENTS

To be eligible for admission, you must satisfy the following General

* aBachelor’s degree from a recognized tertiary institution or an
equivalent qualification in related field

« preferably have one or more years of work experience in a profes-
sional communication area (e.g., integrated communication, adver-
tising, public relations, corporate and public information, marketing
communication, web or multimedia production, etc)

Applicants whose entrance qualification is obtained from an institution
where the medium of instruction is not English should also fulfill the

following minimum English proficiency requirement:

»  TOEFL score 79 (internet-based test); or
*  Overall band score of 6.5 in International English Language Testing

*  Score 450 in the new College English Test (CET6) of Chinese
mainland or a pass in the old CET-6 test; or
Other equivalent qualifications

On-line Application: http://www.cityu.edu.hk/pg/taught-
postgraduate-programmes/apply-now

On-line Enquiry: http://www.cityu.edu.hk/pg/enquiries
Enquiry: Chow Yei Ching School of Graduate Studies
Web: http://www.cityu.edu.hk/com

Email: com@cityu.edu.hk

CAREER PROSPECTS

Training versatile communicators with skills for
careers in integrated strategic communications.
Training students for diverse careers, such as:

- Public relations officers - Marketing directors
- Corporate communication specialists

- Government/public affairs officers

- Advertising designers & account managers

- New media strategists

- Crisis communication managers

Programme Structure
(30 Credits Required)
Core Courses - 21 credit units

» Research Methods for Communication and
New Media

* Integrated Marketing Communication

 Advertising Production and Management

» Public Relations Strategies

* Crisis Communication and Management

* Consumer Behavior Insight

* Capstone Project

Elective Courses - 9 credit units

Choose three from the following:

* Global Media in the Digital Era

 Psychological Processing of New Media

* Public Communication Campaign
Management

» Communication Research Seminar

« Stakeholders Relationship Management

* Multimedia Communication

* Dynamic Web Communication

* Social Network Analysis for Communication

* Strategic Retail Communication Management

* Financial Communication and Promotion

* Global Promotion and Branding

* Digital Media for E-marketing

* Advanced Multimedia Communication

» Social Media Data Acquisition and Processing

* Digital Visual Media

» Multimedia Practicum

* Directed Studies

* Dissertation

* Professional Internship

» Advanced Marketing Communication



On-line Application:
https://www.cityu.edu.hk/pg/taught-postgraduate-programmes

On-line Enquiry:
https://www.cityu.edu.hk/sgs/contact-us/online

Enquiry: Chow Yei Ching School of Graduate Studies
Tel.: (852) 3442 5588

Web: http://www.cityu.edu.hk/com
Email: com@cityu.edu.hk



